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SYLLABUS
Managing E-Business- 2012 
Tutor: Victor I.Tikhonov

MANAGING E-BUSINESS COURSE SPECIFICATION: 

The 36 hours course focuses the study of basic Electronic and Internet business technologies that developed for local area networks, enterprise networks and virtual private networks, as well as Web and electronically facilitated commercial applications. Research project of about 5,000 words, placing emphasis on the E-Business issues forms part of the academic requirements for this course. Final examination and on/off-line colloquium provided.     
A. Studying plan: 9 weeks (36 hours) 10.09.2012÷01.11.2011  
B. Course Outlines

1 Week (11.09.12) –E-Business Introduction and fundamentals. XaaS concept.
2 Week (18.09.12) – E-Business infrastructure
3 Week (25.09.12) − E-Business environment
4 Week (02.10.12) − E-Business strategies
5 Week (09.10.12) – Research Project study 

6 Week (16.10.12) – Supply chain management
7 Week (23.10.12) – E-Procurement and E-marketing
8 Week (30.10.12) – E-Government. Corporate Social Responsibility (CSR)

   and Creating Shared Value (CSV)  concepts.
9 Week (06.11.12) – RP and Final Exam. 
References:

1. Dave Chaffey. E-Business and E-Commerce Management: 

Strategy, Implementation and Practice. Pearson Education Canada, Fourth Edition, 2009
-764 p.

2. S.Clift. E-Government and Democracy. 
http://www.publicus.net/articles/cliftegovdemocracy.pdf 
3. http://chlg-2000.ucoz.ru/index/0-13  

Table 1. RP:Chapter 3 Individual variants

	Nr.
	Student Name 
	Activity/

Attendance
	Individual task variant

	RP

grade
	Exam

grade
	Final

Grade

	1
	Оксана Мераджи-5 к.
	
	
	
	E-Business infrastructure
	
	
	

	2
	Наталья Пасько
	
	
	
	E-Business environment
	
	
	

	3
	Татьяна пашковская
	
	
	
	E-Business strategies
	
	
	

	4
	Татьяна Палагута
	
	
	
	Supply chain management
	
	
	

	5
	Сергей Юревич
	
	
	
	E-Procurement
	
	
	

	6
	Dmitry Grabovsky
	
	
	
	E-marketing
	
	
	

	7
	Lilia Radddionova
	
	
	
	E-commerce
	
	
	

	8
	Veronika Kabarchuk
	
	
	
	E-Government
	
	
	

	9
	
	
	
	
	E-Business transparency and Corporate Social Responsibility
	
	
	

	10
	
	
	
	
	E-Business sustainability and Creating Shared Value
	
	
	

	11
	
	
	
	
	Mobile payment and money transfer
	
	
	

	12
	
	
	
	
	E-Banking
	
	
	

	13
	
	
	
	
	Online shopping
	
	
	

	14
	
	
	
	
	Distance education
	
	
	

	15
	
	
	
	
	Online services
	
	
	

	16
	
	
	
	
	Tele-work
	
	
	

	17
	
	
	
	
	Real-time internet applications
	
	
	

	18
	
	
	
	
	E-democracy
	
	
	

	19
	
	
	
	
	E-health and telemedicine
	
	
	

	20
	
	
	
	
	E-Business models (accounting, billing and charging)


	
	
	

	21
	
	
	
	
	Security, confidentiality and privacy in E-Business
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